Kula Farm Flowers Design Decisions
What we are trying to address with our site is solving the usability and navigation problems that are present in the current Kula Farm Flowers website, and to make the shopping experience a more unique and appealing one.

We have made several design decisions based upon our user research, among them.

· Remove the symbol from the “no card” option in the card category selection page. The tested user felt the symbol was too negative.

· Changed the title of the main product button to say “View product” instead of “Click here to order”. The tested user didn’t feel he should be forced to “Click here to order” just to get more information about the product.

· Added a more general button to the main webpage under the “view product” that says “Click here for more info about our products” The user liked that the information was not thrown at the user from the beginning, but when he wanted more information about the products and company in general he didn’t know where to find it. He didn’t think the “about us” page would have the type of information he was looking for.

· We are working on implementing additional views of the product into our interface, but we have not yet decided on a mechanism.
· Our user suggested that our site should be very colorful and didn’t like the black and gray look. We are currently in controversy over this topic in that part of the goal is visual contrast, the concept of which is similar to showing diamonds against a black velvet background to make them more appealing. This affect didn’t come through well in our prototypes though because we aren’t using actual images of the product and so there is less color there as well.

